ZACHARY WEISS
Orlando, FL • (917) 828-5895 • za390615@ucf.edu • www.linkedin.com/in/zacharyweissmarketing

EXECUTIVE SUMMARY
Marketing major at the University of Central Florida with hands-on experience building AI-powered tools and automated workflows. Developed BrandLens, a full-stack web app that generates brand guidelines from any URL, earning the ADP Business Knights Leadership Academy Scholarship. Certified across Anthropic’s AI platform, Microsoft Excel, Google Ads, and Canva. Currently focused on applying generative AI, prompt engineering, and workflow automation to real marketing and business problems.

EDUCATION
University of Central Florida, Orlando, FL	May 2027
Bachelor of Science in Business Administration, Marketing
GPA: 3.4 • Dean’s List: Spring 2025 – Fall 2025

HONORS & AWARDS
ADP Business Knights Leadership Academy Scholarship ($750)	Apr 2026
Awarded for demonstrating leadership and career preparation through a 500–750 word essay detailing BrandLens, a web application built from scratch that generates professional brand guidelines from any website URL.
MECC Regionals ’26 — Visual Case: 1st Place; Data Case: 2nd Place	Apr 2026
Contributed to UCF’s 1st place overall team finish at the Microsoft Excel Collegiate Challenge Regionals hosted at UCF.

PROFESSIONAL EXPERIENCE
Nock-A-Mixon Sleepaway Camp, Kintnersville, Pennsylvania	Summer 2022
Counselor
1. Supervised daily residential activities for groups of campers to maintain safety and structure, contributing to a positive, incident-free environment throughout scheduled programs.
1. Led organized group activities and team-based programs to increase participation and inclusion, resulting in higher engagement across varied age groups.
1. Resolved camper conflicts through calm de-escalation and clear communication to restore routines and expectations, supporting a respectful and orderly camp environment.

ACADEMIC PROJECTS
BrandLens — Web-Based Brand Guidelines Generator	Feb 2026
1. Developed a full-stack web application that automates brand guideline creation from company URLs, reducing manual brand research time and lowering cost barriers for small businesses.
1. Engineered AI-assisted website analysis using Next.js, TypeScript, and Playwright to extract fonts, color palettes, logos, and tone-of-voice signals, improving accuracy and consistency of brand outputs.
1. Designed a user-friendly workflow to streamline brand documentation for small businesses, reducing time and cost barriers compared to traditional agency services.

ADDITIONAL INFORMATION
Computer Skills: Microsoft Excel (Microsoft 365), Microsoft Word, Microsoft PowerPoint, Canva
Certifications: Microsoft Office Specialist: Excel Associate (Microsoft, Feb 2026); Essential Skills in Microsoft PowerPoint (McGraw Hill, Jun 2024); MECC Regionals ’26 (Microsoft Excel Collegiate Challenge, Apr 2026); Introduction to Model Context Protocol (Anthropic, Apr 2026); Introduction to Agent Skills (Anthropic, Apr 2026); Canva Essentials (Canva, Mar 2026); Claude Code in Action (Anthropic, Mar 2026); Building with the Claude API (Anthropic, Mar 2026); AI Fluency Framework & Foundations (Anthropic, Mar 2026); Claude 101 (Anthropic, Mar 2026); Canva Essential Training (LinkedIn, Feb 2026); Google Ads Essential Training; SEO Foundations; AI for Marketing; Integrating Generative AI into Business Strategy; Business Development Foundations; Marketing Tools: Digital Marketing Tools and Services
Interests: Movies, Football (NY Jets), Basketball (NY Knicks), Tennis/Pickleball, Chess, Time with Friends
